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Tips for Effective YouTube and Facebook Videos

Shane Kinney and Tony Interlande, Drum Center of Portsmouth
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Topics We Will Cover

» Making Your Videos and the Equipment You Need
a Using Video on Media Channels

s How to Avoid Pitfalls | Already Experienced
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About Drum Center of Portsmouth and
YouTube
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First video went up in the summer of 2009

In six years, we have over 9 million views and counting
Over 8,000 subscribers and counting

We spend $0 on marketing these videos

We have earned $0 from YouTube (but you can)

A U RV
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Common Misconceptions about using YouTube
¢ You have to be tech-savvy to do it

@ You have to invest heavily to make it work for you

@ You don’ t have time to do it

JAudio must be studio quality
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PRODUCT DEMO

NEXT EXIT &
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Equipment Checklist
@ Video Recording Device

@ Lighting
@ You may be done
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Advanced Equipment Checklist
a Recording Software
a Mixer

a Microphones
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Video Intro

Fly your logo In with store stats (Ilnks phone,etc)
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The Meat of the Video

Monologue/Demo

a Use Manufacturer’ s Bullet Points

a Discuss how this may differ from prior models
@« Talk sincerely how it affects YOU

ke % a Play the product
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Run the Outro

Make it Consistent with Intro
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That's a wrap!
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Avoiding Pitfalls
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Media Channels We’'ll Discuss
a YouTube
a Ebay
2 Facebook
a Instagram

a Reverb
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(1] Tube

Youtube is your Video Database.
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Landing Page Video (About
your store)

DrumContarNH

Channe!
Tips Help!

Organize your
Videos by Categories/
Bramnds
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“Should | add Video to my Listings?

A Think of Amazon as a Bazaar/Street Fair- Ebay is a virtual storefront

“How Do | Add Video to My Ebay Listings?
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Think of this as the “Part Number”
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You Cannot Annoy Google by Always Asking for
Help

Youtube Old Em S,

youtube old embed code

youtube old embed code 2015

youtube old embed code missing

youtube old embed code autoplay
youtube old embed code gone

youtube old embed code powerpoint 2010
youtube old embedded code

youtube old embed code not showing

Google Search I'm Feeling Lucky
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@ What the heck is Reverb?
“¥Reverb is the “little guy” In the Online Marketplaces
@How Do | Add Video to My Reverb Listings?

A Is this worth my time?
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faceboo

é Facebook Is Making Captive Videos More Visible

YMake a Call To Action
AVideo Format is COMPLETELY different

¥ Syncing with Twitter

PEncouraging Engagement
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@ What in the heck is Instagram?!

@ Who Uses Instagram?

¥ Syncing with Facebook

¥ Encouraging Engagement
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¥ Regular Posts - Consistent posting.

é Time of Day - Post when people are using Instagram.

¥ Engagement - Respond to questions and comments, as well as like and follow
your followers.

ADifferent From Selling Images - Post creative photos, not just stock images.

@ Questions - Asking questions to your followers can get them interested and be
more involved.

¥ Tags - Choose effective tags.

¥ Share to Facebook
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How do | measure the success?

_Or_

Is it successful? G
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How | Measure It
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