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5 Website Changes to Get Right – Right Now 
1.Understand your analytics 
2.Persona Development and Pathways 
3.Mobile Site Compatibility
4.Video 
5.Digital Advertising

Presentation Overview



• 24 Hour World  - internet is always 
working.

• 3.2 billion of the world’s population will 
have access to the Internet in 2016

1

• More than a billion people use the 
Internet to bank online, stream music 
and find a job. 

1. http://goo.gl/sw7L67



http://www.trakm8.com/big-data

• Online shopping has become 
increasingly popular 

• More than $100 billion spent 
online in 2015 

• categories of travel, 
books, CDs and DVDs, 
downloading apps and 
online classes1

1. http://goo.gl/sw7L67



1. Understand your analytics and know how to tune them for 

results

• Visitors
• Top pages
• Time on site
• Bounce rate
• Entry pages
• Calls to action pages

Understanding Analytics



Google Analytics Example



Google Analytics Example

Choose date range 
to run report



Traffic Overview Report 
Google Analytics Reporting



AC Martin Google Analytics Reporting



Choose format type for 
report download



2.  Persona Development and 

Action Pathways

a. All paths lead to a call to action

b. Tune Action Pathways!

c. Simple is better

d. Keep your page focused on 

your target. 

Ex: Sales for a main item

Personas/Action Pathways



Home Page
New 

Announcements
Current Offers

Join the Social 
Community

Home Page About US
Browse 

Products
Current 
Offers

Purchase
Thank you 

Email

Home Page Partner Page
Become a 

Partner
Thank You 

Email

Home Page Investor Page
View Annual 

Report
Request 

Investor Packet

Action Pathways Example

Existing Customer

Prospect

Partner

Investor



• Jay Leathers Website Action Pathways

Action Pathways Example

Step 1

Step 2
Step 3 – Call to Action



Nutrishop Website Results:

Customer foot traffic increased

Web traffic up 396% after email campaign

Email house file up 6400%

Licensees’ loyalty up with store-specific websites

225% increase in licensee stores

Ecommerce Optimization



The website features a 
Product Selector Tool so users 

can browse and compare! 
cameras

W3  Silver  
Award 
Winner

Product Comparison Tool



Calls to Action • 96% of small businesses don't offer: 
• How To Guides

• White Papers

• Leadership reports on their home pages.

• 70% don't display clear calls to action for 

additional conversion opportunities on their 

home pages, such as: 
• Specials, 

• E-mail newsletters

• Demos

• Interactive tools

• 4 types of calls to action that return ROI:

• Paypal

• Related Accessories

• Fast Checkout

• E-mail sign up

http://goo.gl/DGzKjt

ROI for Calls To Action



AB Test/Split Test

• It is a method of conducting controlled, randomized 
experiments with the goal of improving a website metric:

– such as clicks, form completions, or purchases.

• It is isolating two variables on your site to see which one 
performs better. 

– AB test the call to action button on your contact forms 
to see which one people prefer. 

• “Get a quote” call to action, “Contact us” call to 
action. 

Remember: For an A/B test to be successful, isolate 

one variable at a time. 

Tuning Action Pathways



AB Test Example

Version A
Version B



3. Mobile Site Compatibility
• In 2016 it is predicted that more than 2 billion will 

be using mobile devices to connect to the ’Net.
1

• Responsive is the best option

• Fast loading site. – optimize! 

– Load time of 2.5 seconds or less

• Google speed test 

• SEO is affected by responsive, especially load 

times for site pages.

Mobile, Mobile, Mobile!



Google Mobile-Friendly Test



Mobile Vs. Responsive



Affordable Mobile Site Builders 

• Dudamobile.com

• Gomobi

• Mofuse

• Costs –

– $100 - $1000

– Professional - $5k - $10k 

Mobile Site Builders



4. Video Content 
• “Our brains process visual information 

60,000 times faster than text” – 3m Corporation

• Video can keep people on the page longer, 
which can give your brand message a better 
chance of getting through

– A Study shows that using video on landing 
pages can increase conversions by over 
65%2

• Average of a 4.8% conversion rate with 
video 

– do not use video content (avg is 2.9% 
conversion.)2

2. http://goo.gl/lfmIPz

Video is King!



http://goo.gl/lfmIPz

Video Vs. Text



Video Guidelines 

• Be professional

• Lighting and sets are important 

• Keep videos short and to the 

point

• Audio is not too loud or soft

Video Tips



• Trinet 

YouTube 

Channel

• Autogeek

YouTube 

Channel

YouTube Examples



5. Digital Advertising 
• Get started as low as a $1.00 a day - test 

the waters

• Serve to specific audiences 
– Demographic Targeting with social media 

– Remarketing to your website visitors

• Pinterest and Instagram are visually 
appealing 

• Use ads to build an online audience 
– Send emails 

– Promote products 

– Share 

– Contests

Online Advertising Primer



Gelson’s Supermarkets 
Digital ad campaign consisting of Facebook and 
Google Remarketing.  Three separate campaigns were 
created to promote the holidays at Gelson’s. 
Results:
• Facebook campaign reached 205,059 and 

delivered 2.3 million impressions; which produced 
9480 clicks to the Gelson’s specific landing pages. 

• Remarketing campaign received 277,036 
impressions with 614 clicks to the website landing 
pages. 

Gelson’s locations were sold out of lobster within 
two days! 



Search Engine Optimization 

• Targeted key words 

• Local SEO

– Ensure that you are registered in all 

online directories and that they link to 

your website
• Accuracy and consistency in online listings

• Website should clearly explain 

where you located 

– Physical website 

– Map 

– Direction 

Local SEO



Total Cost | Search Engine Optimization vs. Search Engine Advertising

SEO pays for itself 
quickly and many 
times over in the 

long run!

ROI for SEO vs PPC



5 Website Changes to Get Right – Right Now 
1. Understand your analytics 
2. Persona Development and Pathways 
3. Mobile Site Compatibility
4. Video 
5. Digital Advertising

Conclusion





TRINET’S SERVICES INCLUDE

• Audio/Video Streaming

• Content Management Systems

• Custom Application Development

• Ecommerce

• Email & Mobile Marketing

• Flash Animation

• Interactive Media

• Live Webcasts & Podcasting

• Mobile Phone Applications

• Online Reputation Management

• Search Engine Marketing (SEM)

• Search Engine Optimization (SEO)

• Text2Give & Text2Broadcast

• Web Applications

• Web Campaigns

• Web Design

• Web Development

• Web Hosting

• Web Maintenance

• Web Strategy Consulting


