


Who Am I?

Speaker: Ayana Webb, founder of The Musical Webb

- The Musical Webb: An online piano training site with self-paced courses and membership programs.

- Currently have over 500 paid students as of this presentation.

- Currently have over 7,000 newsletter subscribers as of this presentation.

- The majority of students and newsletter subscribers have been gathered using paid advertising.



How many of you have tried Facebook or Instagram Ads before?

JUST SPENT MONEY ON ADS

….AAAAANNNDDD IT’S GONE



Basics of Facebook/IG Ads

Using Facebook’s “Ads Manager” instead of “Boost Post”

- Access to many tools to push your ad to the best audiences.

- You can run ads to users based on their behavior:

- Who likes to watch videos

- Who likes to click on websites

- Who likes to like/comment/share posts

- Who likes to sign up for lists and/or make purchases

- When you use “Boost Post”, you’re telling Facebook to ONLY focus on people who engage with your post, not to sign up.



Facebook’s “Ads Manager”

What are ways you can get the best results from Ads Manager?

- The Facebook “Pixel”

- Track Conversions and Leads

- Narrow down to relevant audiences:

- Interest Audiences: Target users based on their interests in similar artists to your music, similar brands to your brand, 

competitors, events that your audience attends, books/magazines they read, activities, demographics, etc.

- Custom Audiences: Re-target people on your email list, users who like your page, site visitors, customer list, and more.

- Lookalike Audiences: Generate a brand-new audience with similar criteria to those in your custom audience.



How to Get Started Using Ads Manager

Step One: Visit business.facebook.com

http://business.facebook.com


How to Get Started Using Ads Manager

Step Two: Transfer your fan page over and create an ad account



How to Get Started Using Ads Manager

Step Three: Open your ad account and create an ad from scratch



Creating Your Ad

The “Campaign” Level: Choose Your Goal



Creating Your Ad

The “Ad Set” Level: Choose Your Audience, Budget, Placements, and More



Creating Your Ad

The “Ad Set” Level: Choose Your Audience, Budget, Placements, and More



Creating Your Ad

The “Ad Set” Level: Choose Your Audience, Budget, Placements, and More



Creating Your Ad

The “Ad Set” Level: Choose Your Audience, Budget, Placements, and More



Creating Your Ad
The “Ad” Level: Choose What Your Ad Will Look Like



Creating Your Ad

Creating your Lead Form



Creating Your Ad

Creating your Lead Form



How to Attract Subscribers (Leads)

Here’s a non-exhaustive list to encourage users to sign up for your email list

- Free downloadable music/samples

- Free/exclusive music video

- Exclusive blog content

- Free/upgraded concert ticket

- Free/exclusive merchandise

- Access to private fan club

- Access to unreleased songs/content

- Access to live Q&A



Ad Creation Best Practices

What are some ways you can create the most compelling ad?

- Use video (especially if you are promoting music)

- Make sure the headline is short and clear about what the ad is about

- If you are using an opt-in form, make the headline in the ad match the headline in the form.

- Use captions for your video ad (but make sure it’s not more than 20% of the video thumbnail)

- Try to keep the video under 60 seconds

- Use a “call to action” (CTA) within your headline, video, and primary text

- Split test!



Monitoring Your Ad

Using Metrics and Analytics




