
Online Marketing Tips
From           to Email

Understanding techniques to help you 
market your business online using content, email 

marketing and metrics



Cut Through the Noise
● Video 
● Email Marketing
● Online Advertising

● Geotargeting
● Retargeting



Video



Video



Video



Video



Video Takeaways

● You don’t need a big crew/big investment
● Post content regularly
● YT is great, consider FB Video/ FB Live
● Measure your success (views, subscribers & 

comments)



Email Marketing

Marketing campaigns via email can see 
50-100x the CTR of a post on                    

or 



Email Marketing

                                            ‘s email newsletters 

average 19.9% CTR compared to 

an industry average of 2.9%



Email Marketing



Email Marketing
The Mobile Issue

● 67.2% of consumers use a smartphone to check 
email

● 75% of Gmail users access accounts on mobile 
devices

● By 2017, 2.282 million people will access email via 
mobile



Email Marketing Takeaways

● Cultivate and maintain a good email list
● Great content + great images
● Don’t forget mobile
● Measure your success (opens, clicks)



Online Advertising

What types of direct 
online advertising do you 

do for your business?



Online Advertising

What metrics do you gather

& 

How do use them?



Online Advertising Takeaways
● Running ads doesn’t have to be complicated or 

time-consuming 
● Numerous business exist today to make the service 

pain-free and hands-off
● Tailored to limited or giant budgets, fully customizable
● Measure your success (clicks, actions, Google 

Analytics)



Geotargeting



Geotargeting



Geotargeting



Geotargeting



Geotargeting



Geotargeting Takeaways
● Don’t waste $$ on attention from non-potential 

customers
● Decide direction and target narrow AND wide: 

Local/Regional creative to geo-targeted areas with 
Snapchat, Instagram, Gear/Music related sites

● Measure your success (events, chats, branding)



Retargeting

Google can 
create your 

advertisements 
for you



Retargeting

Pick a 
conversion goal, 
and pair it with a 
strong landing 

page



Retargeting
Retargeting:



Retargeting
Retargeting:



Retargeting



Retargeting Takeaways
● Guarantees a targeted audience
● Many options, but Google Adwords is a great place 

to start
● Test simple audiences first
● Strong landing page
● Measure your success (clicks, conversions)



Consider This

What are the main keys to 
creating a Mom & Pop 
experience online?



Consider This

What are some of the brick & 
mortar store advantages that 
you’ve found a way to move 
online?



Thank You!
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