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In This Session You Will Learn How To 

 
• Create & Maintain Loyal Customers 

• Become the “Go To” Store in Your Area 

• Compete with the Retail Giants 

• Increase Foot Traffic and Sales 

 



 

What’s the Secret? 
 



Be. 

Everywhere. 



How Do You Get Everywhere? 
 

 

 

 

• Events 

• Community Engagement (Beat the Retail Giants) 

• Street Team 

• Make Music Day 



How To Hold Successful Events 
 

 

 

 

 

• Know What You Want To Achieve 

• What Is Your Competition Doing? 

• “Plans are nothing. Planning is everything.” – 
Albert Einstein 

• Advertise – Target Your Audience 

• Recap and Post 
 



How To Hold Successful Events 
 

 

 

 

 

• Experiment 

• Don’t Cheap Out 

• Events are About the Experience 
– 64% of people think that customer experience is more important 

than price in their choice of a brand - Neosperience 

 



Event Examples 
 
 
 
 

• Open Mic Night 

• Vintage Musicians 

• Fall Kick Off Party 

• Birthday Party/Surprise Party 

• Jam Sessions/Clinics, Retail Events 
 
 



Open 

Mic 

Night 



Birthday 

Party 

 

Surprise 

Birthday 

Party 



College 

Jam 

Night 



Gospel Jam 



Youth Jam Night/Pizza Night 



Community Engagement 
 
 
 
 
 

• “If I Only Had Two Dollars Left I Would Spend One 
Dollar on PR.” – Bill Gates 

• Taking Down the Retail Giants 
• I’ll Say It Again, Be. Everywhere. 
• Cultivate Customer Loyalty 

– Loyal customers are worth an average of 10 times more than their 
first purchase – Christine James 



Community Engagement 
 

 

 

 

 

 

• Lean On Chamber, Tourism Bureau, City Leaders 

• Become Friends With Local Businesses 

• Get Involved in City Events 

• Churches – Worship Leader Meet & Greets 

• Restaurants, Venues, etc. 

 



School 

Programs 



University 

Programs 



Ticket Giveaways 

Reward 

Loyal Customers 



Street Team/Brand Ambassadors 
 
 
 
 
 

• The Bigger, The Better 
• Be Selective – Quality vs. Quantity 
• Don’t Get Complacent 
• Make it Fun, Attractive, and Create an Brand 

Army 
 



Make Music Day 

 



Hundreds of Potential New Customers 



Free Advertising 



Bring Your  

Community Together 



Be The 

Focal Point 





Let’s Review 
 
 
 
 
 

• Be the Center of Your Community 
• Create Experiences 
• Get a Street Team 
• Get Involved with Make Music Day 
• For The Last Time, BE EVERYWHERE 

 



Make Music Day 

 
Aaron Friedman 

President, Make Music Alliance, Inc. 

 

aaron@makemusicday.org 

www.makemusicday.org 



 

Tim Spicer 

Tim@spicersmusic.com 

 


