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-Q: How many of you wanted to be a rock star when
you first started in music?

-Q: How many of you believe “You get what you give”?

-Q: How many of you want to be the go-to place
for music lessons in your community?
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What Is The Goal Of Advertising?

- Getting Attention

- Prompting Action

- Replacing Lost Customers
- Building Sales

- Building Brand Awareness

For Advertising to work effectively, you
have to do it consistently for people to think
about you first (Top-of-mind awareness)...
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Discovering The Power Of A Story!

- If word of mouth is KING, then a good story
or experience is your #1 asset!

- Attach your name (your brand) to a story or
experience that people will talk about

- “Community Impact” can be shared as a story

- Just like advertising, repetition of your brand
contributes to your Top-of-Mind Awareness...
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Repetition leads to Top-of-mind awareness
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 Local musicians pay iribute to Def Leppard

Special to Okanagan Saturday

Rocking out for a good cause
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Bon Jovi tribute concert raises
over $7,900 for KGH Foundation
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One example of what we did

Q: What did you dream about when you first
picked up an instrument?

A: Provide that for your clients/students!

- Design and promote a student concert the
same way you might a band out on tour!

Interior 2 Savings & Wentworth Music
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TRIBUTE CONCERT

Performed by the students of Wentworth Music
All proceeds to benefit Kids Care at the Kelowna General Hospital

Saturday, June 25, 2016

Kelowna Community Theatre
Tickets $16 (plus GST) www.wentworthmusic .com
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Tour-like Student Concerts

- Not a recital! Think major concert production!

- Go Big! Big stage, Big Sound, Big Lights!

- 2 hour concert (no intermission) = 20 songs

- Large bands: 11-14+ people on stage

- Every student on stage = 4-6 Audience members

- Each student gets to be on stage once (with
exceptions). Just like a traditional recital.
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Key Points About Putting On A Show Like This

Interior 2 Savings & Wentworth Music

- Book venue 10 months or more in advance

- Ask venue if they have a school rate (usually lower
than non-profit rate)

- Pick a concert theme that’s easy to promote

- Theme should include every instrument you teach \

Performed hy/the'students fromiWeitworth Music
All proceeds to henefit K|ds Care at the Kelowna General Hospnal

Saturday February 20, 0T

Kelowna Community Theatre
Tickets $16 (plus GST) www.eventbrite.ca

Diger  Weptwoth (4963

Music
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To Date

W | Wentworth Music’s community initiatives have helped raise §
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Put Your Heart In The Right Place

- These student concerts are not about the money
(They’re about THE STORY)
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- Kids helping Kids, your students become the
heroes, life lesson...
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Pre-Show! Create The First Story!

- 12 weeks ahead, tell people what you're going
to do...

- Write an article/press release ready to print
- Send to all news sources (Print, TV, Radio, Online)
- Social Media

- Consistent promotion! Try to find different ways of
sharing so people (hopefully) don’t get tuned out.
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Post-Show! Create The Second Story!

...after the show tell everyone what you
did

v
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- 3-4 weeks after, turn your generosity % TE
into a story. A good deed! B Rs

***Cool fact: One show = 3-4 months of
media promotion and several stories
(short and long term)
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Third Story! Long-Term! The Experience!
- People like to talk! Results last years! BUSINESS B

The Daily Courier, Wednesday, May

ThlSlS one scﬁool that really }ocks
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- Increased student retention & customer loyalty
- Increased value for the client

- School lesson culture (THE place to be!)

- Referrals: siblings, parents, friends

- Students double up on lessons so they can
be on stage more...
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Charitable Concerts Open Doors For Partnership

- Community attention, marketing and brand
awareness is built into event promotion

- Concert is pitched as a positive activity
engaging our youth

- Collectively strengthens brands, shows support
for community, and helps children in need

Wentworth'’s concert series has done it again. The Feb. 28 Movie Rock concert, held at

— P artn e rS are p ro m Oted h eaVI |y’ be n eflt fro m the Kelowna Community Theatre raised $8,795.97 for kids’ care at Kelowna General

Hospital. Thanks to all the student performers, Wentworth Music, Interior Savings and

K96.3 for another incredible show. In photo from left are: Sue Manzuik of Interior Sav-

th e CO I | e Ctlve effo rts an d S h are eq u al Iy I n fl n al ings, Noel Wentworth of Wentworth M_usic, Laura-Lee Regnier of KGP.I Pediatrics, Rickie
- Tyler of K96.3 and Bettina Muller of the KGH Foundation.
amount raised
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And The Winner Is...Everyone!

- Creates a Win - Win - Win - Win
(Students, Community, Sponsors,
Your Business)

- Partner examples: Bank, Radio
station, Local printing company

- “New idea”, Song sponsorship! “This
song is brought you by " for a
small donation to Hospital Foundation. |
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You Get What You Give
- Become a community leader

- Increased trust, visibility and good-will in the
community

- Create your own customers through instrument
sales and upgrades

- “Stories” become content for your website.

- Publicity/Advertising: (TV, Radio, Newspaper,
Magazine, Internet News sources)

Z / On February 27, 2016 the students
OCR OA1! of Wentworth Music Education Centre |
put on ano other SOLD OUT show that literally |

kd Not o Iywa(h Tbtellh '90s” outstanding, but the

ual show set a new record, raisi S9200f the Pediatric
dp rtment !I(GH Ahgth ky t IIlh tdmsandl cher

fII y htryth eiesh raised over
5145,0UOf pd atri in the No lh d( ntral Okanagan

Int
Diiving: Weatworth Musie (D

KGH FOUNDATION
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What’s Your Story? Your Take away

- Stories, experiences and community impact is
powerful!

- Attach your name (your brand) to an experience
that will get people to talk or share!

- Repetition (stories and advertising) creates Top of
Mind awareness. The more your name is mentioned,
the more you're top of mind!

- Excitement is contagious, go BIG, try new things and
then let everyone know!

THANK YOU
Wentworth Muvic

This June, students of Wentworth Music Education
Centre hit the stage for a special 20th Anniversary
Tribute concert. They raised a record $10,464 for
pediatric care in the North and Central Okanagan.

Over nine years, the concerts have raised:

TOTAL = $156,501
A big thank-you to Wentworth students, staff and

presenting sponsors, Interior Savings and K96.3.

PN Interior

= Savings
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