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Three Principles to ranking high on Google 

1. Trust 

2. Authority 

3. Relevance 





Strongest factors contributing to high rankings… 

• Keyword Relevance 

• Performance (Bounce Rate, Click Through Rate, Time, etc) 

• Local 

• Domain Visibility (Links, Authority) 

• Site Speed 

• Organization 

• Mobile Friendly & Secure 



Keyword Strategy 

Who is your target customer?  What will they be searching for? 

Keywords should be laser-focused, not generic. 

Long-tail keywords – three or more words 



Keyword Research 

Google Analytics – find keywords currently ranking. 

Keyword tools – Google’s Keyword Planner, Ubersuggest, SEMrush 

Look for related words & phrases 



URLs – Web Address 

Use English, not gibberish. 

✗ http://mysite.com/~blog1/page21/post321.aspx?31   

✗ http://mysite.com/beginnertrumpets 

✓ http ://mysite.com/beginner-trumpets 



Use your Keywords 

Incorporate keywords, naturally but don’t over do it. 

Incorporate Keywords in Headings (h1, h2, h3) 

Meta Data, Navigation Text, Internal Links 

Avoid misspellings, duplicate content and poorly researched items. 





How WE see it… How Google sees it… 

 

<img src=“dscn0001.gif” 
alt=“” height=“350” 
width=“450” align=“top”> 



Incorporate Keywords into Attributes 

Use descriptive file names…not camera default. 

Use Alt Tags and Image Titles, Descriptions 

Reinforce pictures with text. 

Optimze for web...reduce file size. 

 

<img src=“trumpet-players.gif” alt=“Marching Band Trumpet Players” 
height=“350” width=“450” align=“top”> 



Update Content Regularly 

2 -3 times per week 

Create an Editorial 

schedule and stick with it. 



Local SEO 

Join Google+ 

Locations have an advantage 

Yelp, Yahoo, Bing… 



Technical Issues 

HTTPS & Secure Sites (SSL) 

• Almost 50% of Top 10 listings use SSL 

Organization – is my site easy to navigate/use? 

• Use bullet lists to break up big chunks 

Mobile Friendly 

 



Focus on User Experience 

Speed – how fast does my site load? 

Bounce Rate – can people find what they are looking for? 

Time on Site – how long are people staying? 

Click through Rate 



Trends 



Build for Intent – Search Disruption 

Less about keywords; more about natural phrases 

“Voice” Search - Siri 

“Trumpet Repair” 

“How to fix a trumpet”  

“Trumpet will not make a sound.” 



Other Trends 

Secure websites (SSL/HTTPS) 

More Mobile searches – responsive design 

More focus on Local & Social content 

Cross-channel marketing – “retargeting” 



Working With an SEO 
Specialist 



When do I need an SEO specialist? 

Get your house in order first 

Reached your level of comfort or spending too much time 

Redesigns are a great time to bring in an expert 

Old methods of advertising are not working 

 



Questions to ask potential SEO companies 

How often will we meet to discuss results? 

How will you update me with changes and results? 

How will you improve our search engine ranking? 

Can I still control my website and Google Analytics? 

Will you share some of your previous successes with clients? 



How to get the most out of your “partnership”  

Regular progress reports with statistics & initiatives 

Regular meetings to discuss strategy & focus 

Use Google Analytics to monitor your progress 



Thanks! 

CJ Averwater 

cj@amromusic.com 

901-323-8888 

 

mailto:cj@amromusic.com


Tools 



Tools & Resources 

searchengineland.com  

Moz.com 

Google PageSpeed Insights 

Google’s SEO Guidelines 

Website Grader 

http://searchengineland.com/
https://moz.com/learn/seo
https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/
https://support.google.com/webmasters/answer/35291
https://website.grader.com/



