


World's forefront blogger on Instagram marketing
Social media consultant for businesses from
entrepreneur to global organizations

Featured in Inc., Yahoo Finance, Fox News, The
Verge, AdEspresso, CBS Radio LA, Social Media
Examiner, and morel

Author of “Instagram for Business for Dummies”, “The
Ultimate Beginner's Guide to Instagram” and "“Stop
Guessing: Your Step-by-Step Guide to Creating a
Social Media Strategy”
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« One of the strongest community-building tfools for your brand

* Instagram has some of the highest engagement rates for all
soclal media platforms

 Traffic from Instagram has lower bounce rates than all other
soclal media platforms
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LESS content & BETTER content
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BE LIKE A

POSTAGE
STAMP

86 likes
coreycwalker Be like a postage stamp...stick to one
thing until you get there. ® Do you have shiny ball
syndrome? @ There are so many programs and
classes that try and tell you they are the end all be all
to make you millions. Chances are most of them
won't...but they REALLY won't if you bail after the first
few sessions and move on to the next big thing. Pick
something you want to learn, and see it through to
the end! Your results will be SO much better. What are

you working on now?
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{ D | beatsoncharity

Connect
emotionally and
stay frue to your
brand voice and
style — use your el
captions! e b

completion of their treatment. The bell was funded in
memory of our much missed ambassdor and friend
Francesca Mancini, so it was extra special to have her

mum May, dad Oz and little sister Chiara along for the
official unveiling.

The bell is based in our Beatson cafe, and it's an
honour to be able to see patients ringing it to signify
such a special moment.

Gnstagam Content Stuategies

tsa
Atlantlc City International Airport

I |

Qv N

Liked by nattidd and 8,208 others

tsa If you see something, say something. But don't
saw something. If you saw something you see at the
airport, there’s a good chance you won't make your
flight. We know it’s a cutting edge tool, but it'll have to
go in your checked bag if you need to fly with it. It
was discovered in a carry-on bag at the Atlantic City
International Airport (ACY).
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(Gnstagyam Content Sthategies

& Feed Posts

Showing All posted in the past 1 year sorted
by Impressions

4 Stop
. the
E G} Viadess

. Instagram

Create MORE of what 4", 43 ' Vay
your audience wants '

Olkere o Pout o E S

larketin
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il = 206 d

. : ‘ : 7 | m Torrey Pines Golf Course Sto...
Al I~ ' 1 Viewer

National University Story
1 Viewer

-g
Q La Jolla Story
‘ : Q 2 Viewers

jonathanbelloso
Jonathan Alonzo Belloso

(TN russellolacher
o Russel Lolacher

© NEW ORLEANS, LOUISIANA ; ;
A joselynmartinez
]

CREATIVE LIFESTYLE DESIGN
-

nattidd
Natalie D.
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FURTHERMORE... == sienc racicic
R

octopus can lift 30
¢ pounds. (13.61kq)

Is there a topic you want me ... they have ~2,240
to cover in an upcoming Live suckers total &
session?

() ASk quesﬂons Type something...
« Use polls

I'LL GLADLY DISCUSS chsdis ek POt
THE THlNGS THAT Feel free to research @
MATTER MOST TO YOU!

8. RO
Gl (&4 \ 2
We’ll be sharing what you

Seen by 311 Share  Highlight ~ More find for us!
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@octonation
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Pin Comment . .
Testing out ive replays} — Live video ended

4 viewers
=X X

™ erichutow
R -
#<¥ Cool.

\ Jenns_trends Share your video for the next
Testing out live replays! 24 hours so more people can .
watch it.
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 For verified accounts

Swipe up

To lock yours in!

or business profiles with
over 10k followers

Any URL on any Story
POst

Link to IGTV for non-
verified or accounts

JSTDay,

‘ CHOOSE

4 YOURJOURNAL
FOR $8!

TOM

») :

with less than 10k BIGREFL ,

followers » - I
W Yo e voste ([ /14 ()
o a0
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 Use educationdl

content that is
shareable and
helpful

Use entertaining
content that
people want
more of

& Options

Two-Factor Authentication
Posts You've Liked

Blocked Users

Business Settings

Payments

Branded Content Approvals
Switch Back to Personal Account
Allow Others to Reshare

Other people can add your posts to their stories. Your
username will always show up with your post

Settings
Linked Accounts

Contacts

. ut
drearind o
And visti?

does't

Clickimege

nt
she\te\'re'SV‘““a

osee

Write a message...
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IGTV Channels

Use the description to
include CTAS

Include a link in the

description

Include a CTA in the
video to click the link in
the description

{— Browse
{é camila &
%

‘ camila_cabello + 28.3m followers

“the greatest thing you'll ever learn is just to love
and be loved in return”

f )

8:05

Camila Cabello -
Never Be the Same

(“ ¢ camila_c.. &

. J

Camila Cabello - Never Be the Same
Tour Diary ~

ff ¢ camila_cabello & July 3

thank you to everyone who came out to a show
on the 'never be the same tour' ® more shows at
www.camilacabello.com

Coconut Octopuses Hatching & «

{'E) octonation 6 hours ago

It was an amazing sight to watch. Tiny little
babies were rising up in little swarms at times,
escaping through her arms and she also was
firing them out of her funnel (the tube that
octopus can jet themselves through the water
with, or squifithéir ink). The eggs ribbons
seem to contain eggs at different stages of
development, from not really ready to ‘here |
come!'. She also would check the eggs with the
suckers on her arms, individually, as iflooking for
the ones that were ready to hatch:

It was another bit of behaviour that | felt
privileged to watch, another amazing moment
from Lembeh, and another dive | will never
forget.” For more information about Kaj's dive
center visit LiquidGuru.com

#M #OctoNation @upliftinganimals

#squid @dr.evanantin #O0ctopus #Scuba
#cephalopod #discoverocean #diving
@discoverocean #octopustattoo
#teamcanon #NationalGeographic #NatGeo
@animalonearth @worldofanimal.ss
#animalonearth #cephalopodweek @wildlives

i —e 1:09
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~to-Clclion

* Include the CTA In
the caption

7 l‘, jenns_trends

View Insights

Qv A

Liked by heystephanieliu, valentinaeg and 222 others
jenns_trends If one more person claims there's a
"new Instagram algorithm", | might just scream!! In
this week's blog post, | detail the information IG
released to journalists about how the algo works.

No, it's not new.

Nothing has changed.

In fact, every. single. thing. is exactly what I've been
telling you about the algo for the last year plus. IG
just finally admitted publicly how it actually works.
So, head over to the link in my bio to read all the

details, if you're still wondering what really goes on
here on IG.

tanya.plummer.fit May's free challenge is a big secret
so don't tell anyone...k?¢®

| am so stinkin giddy ¢ swith glee about May’s Free
Class (I do one each and every month!) %

I've decided to take YOUR advice and put together a
7-day class called “Weight Loss Edge”! This class will
give you the #EDGE you need to get back on track
after the winter we've had 4 are STILL - - having if you
live in Canada). .

Not only will you get help with weight loss advice, but
more importantly, help with a healthier MINDSET!#x

We begin May 1st and over the 7 days of the class
we'll cover:

1. Setting Goals

2. Balancing Fitness & Nutrition

3. Choosing the RIGHT Diet Plan

4. How to Stay Motivated to Workout

5. Tools for Tracking Your Weight Loss

6. How to Set Yourself Up for Success

7. How to Succeed After the Class is Done

Can you believe we're gonna pack all this into 7
days?!? #youbetcha®®

0Ok, easy peasy way to join in, click the link in my<;bio
@tanya.plummer.fit

Also, and this is the most important part...TAG A PAL
M so she can get back on track too #payingitforward

b amelt WAIAIT dm hcicmm dlalia dm vomee it Tl a ] Thia ia

Q 3
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* Include the CTA in the caption

139 likes

madeby.kasia Today | was very busy at work...and
can't wait to announce new product, that I'm about
"to-do"! Sign up to the newsletter to be first to know.
Link on my website (in bio).

#lifebydesign #mompreneurs #styledstocklibrary

#smallbizsuccess #styledstockphotostyling
#nrattulittladataile #etuladetnrknhatnnranhv

R QA ® O 6
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Cull-to-Ciction ELutbons

< prodigiesmusiclessons :

< organicmusiclessons : 497 2,189 2069

posts followers following

sts followers following -
m - Prodigies Music Lessons

Music Lessons & Instruction School

Use CTA bUTTOﬂS on your Sing, Sign & Pla

L]
rofl |e . ) T : Fun & Effective Music Curriculum
Music Lessons & Instruction School .
. ; : : For Kids 2-12 at Home or School
Music lessons for primary students in Vancouver T o
#HappyMusicing #SingSignPlay

595 44

& North Vancouver.

1 ; ; o linktr.ee/prodigiesmusiclessons
- CG”, TeXT, el | |0||, All teachers are active touring musicians. : i prodiglesms)

Register for the 2018/2019 school year

1 1 www.organicmusic.ca/recreational-programs
d I reCTI O nS 2916 Bushnell Place, North Vancouver, British @ ®
. Columbia V7J2Z1
—_— Reserve, Ge‘l‘ TICkeTS, IGTV NEW APP Studio Baby Lil
Book, Start Order, Shop @‘a \ Shop call Email
(] &
“BE BOLD IN

YOUR CARING, BE
BOLD IN YOUR

Music Lesso... Our Commu... @

“A CHILD’S MUSICAL

B k II : EXPERIENCES FROM BIRTH
e Ca . TO AGE FIVE HAVE A

PARTICULARLY PROFOUND

IMPACT ON THE

— EXTENT TO WHICH DREAMING
UNDERSTAND, APPRECINTE, AND ABOVE
AND ACHIEVE IN MUSIC ALL ELSE, ALWAYS

X

[ 0 .

h Q H O 5
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Up to 3 CTA buttons on
your profile:

— Call, text, email,
directions

— Reserve, Get Tickets, ‘
Book, Start Order ‘

jenns_trends

ACTIVITY CONTENT

Interactions (1)

303

Actions taken on your account from
Aug 27 - Sep 02

AUDIENCE

Profile Visits
+31 vs. Aug 20 - Aug 26

Website Clicks
+4 vs. Aug 20 - Aug 26

Emails
5vs. Aug 20 - Aug 26

Discovery (1)

286

12

5
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« The link in the bio is better for opt-in pages,
landing pages, and other places to take action

* The email button is for them to email you
directly — this doesn’t put them on your list, but it
does create immediate contact

@jenns_trends






1. Build a community first

2. Create educational, entertaining, and
relevant content to your audience

3. Mix up your calls-to-action
4. Have FUN!!!



* WWW.jennstrends.com
* @Jenns_trends

¢ lenn@jennstrends.com
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