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Start-Ups
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Flow of the Show

Where the 

Information 

comes from



Q&A After 

Each Module

Flow of the Show
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Take LOTS 

of Notes!

Flow of the Show
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Please stay for 

the entire 

presentation!

Flow of the Show
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A lot of 

Crazy 

S%#&!

Flow of the Show

©Dan Shinder 
www.smosmasterclass.com & www.socialmediamarketingformusicians.com 11



12SMOS ©2017 Dan Shinder

Retailers?

Brand Mgrs Working for a MFG?

Pro/Aspiring Musicians, Artists, Producers?

Support Staff of any of the Above?

Government?

Who is Here?
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Keeping Up With Changes

Your Brand is only as strong as 

your weakest link.

More often than not, this is 

Marketing.
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Video Lengths/View Times vs. REACH 

Fan Pages can now Join Groups!

Posting Across Multiple Pages Simultaneously!

Hashtags Strategies: “Trending” no longer is the 
trend!
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ALERT! MAJOR CHANGEs TO 
facebook & IG!

Keeping Up With Changes



15SMOS ©2017 Dan Shinder

ALERT! MAJOR CHANGEs TO 
facebook & IG!

Keeping Up With Changes
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Video Lengths/View Times vs. REACH 

Fan Pages can now Join Groups!

Posting Across Multiple Pages simultaneously 

Hashtags Strategies: “Trending” no longer is the 
trend!



Keeping Up With Changes
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Keeping Up With Changes

Two popular usage tips for the hashtag on Facebook:

1. Search for a specific hashtag from your search bar.

2. Click on hashtags that originate on other platforms
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Keeping Up With Changes

Two popular usage tips for the hashtag on Facebook:

3. Generic #Tags as “Trending” will not help people   

discover your content

4. Expressing an Emotion or using #Tags as “Decorations”        

is useless.
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Here’s Why It Doesn’t Work
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Search for a “Generic” Hashtag



Here’s Why It Doesn’t Work
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And On

And On

And On

And On

And On

Endless posts unrelated to 
yours.



Here’s Why It Doesn’t Work
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Examples of commonly used generic hashtags that do 
nothing for your posts:

3 Comments/2 Shares 7 Comments/2 Shares



Here’s Why It Doesn’t Work
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Examples of commonly used generic hashtags that do 
nothing for your posts:

4 Comments/1 Shares

0 Comments/0 Shares



Questions about what we’ve 
covered?
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Here’s How It DOES Work

TWO Main Benefits for Using #Tags Correctly:  

DISCOVERY CAMPAIGNS



Here’s How It DOES Work
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ONLY use hashtags UNIQUE to YOU as a Brand:

Drum Talk TV 

#dttvnamm18

Music Educator

#shinderdrumlessons
#shinderparadiddles

Band: The Nose Hair Bandits

#NoseHairBanditsTour

#NoseHairBanditsNewRelease

Retailer

#EdsGuitarsFender

#EdsGuitarsMarshall 
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Here’s How It DOES Work

Users Click or Search Uniquely Branded #tag in 
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Here’s How It DOES Work

The Results 

reflect only 

YOUR posts 

for the User to 
See

Posts with only #dttvnamm18 show up! 
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Here’s How It DOES Work

Link Like-Themed Posts Together w/ #Tags

DISCOVERY
For the user, 

Results reflect 

only YOUR posts 
for them to See
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Here’s How It DOES Work

Link Like-Themed Posts Together w/ #Tags

You can 

compare the 

performance 

of posts for a 
campaign!

CAMPAIGNS
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Here’s How It DOES Work

Search Your Branded #tag in       Publishing Tools
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Search Your Branded #tag in       Publishing Tools

Here’s How It DOES Work



Keeping Up With Changes
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We will relate all 

this to Instagram 
in a moment



Questions about what we’ve 
covered?
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Keeping Up With Changes
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Instagram allows 
up to 30 hashtags

Same rules apply:

Generic hashtags 

will get you more 
discovery



Keeping Up With Changes
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If you use all 30 

they consider you 
a spammer



Keeping Up With Changes
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Both Platforms 

consider too many 
tags “Digital Littering.”

Because …
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Considered a Poor User Experience
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Algorithms are in place to BUST YOU! 
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Algorithms are in place to BUST YOU! 

Your Posts Will Be Limited In Reach

You Will Get Less Engagement = 

Less Comments and Shares

You Will Get Less Video Views

Less Followers on Your Page

It Defeats Every Reason You Are Posting



Acquire Fans
Of Your 
Brand!
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Getting Real Results!
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Build Brand
Awareness
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Getting Real Results!

©Dan Shinder 
www.smosmasterclass.com & www.socialmediamarketingformusicians.com



Build 
Brand
Love
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Getting Real Results!
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WHY?
Then they Buy

Hire

Sign-up

Getting Real Results!
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#donthashtagjusttohashtag

They are useless as “Decorations” or to 
express how you are feeling that day
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Getting Real Results!
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TWO Main Benefits for Using #Tags Correctly:  

DISCOVERY CAMPAIGNS

Getting Real Results!
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Getting Real Results!
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Questions about what we’ve 
covered?
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Getting Real Results!
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Getting Real Results!

Where do you want to be?

Use Practices that Get Results
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Getting Real Results!

Stop Following Others Off the Cliff
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What are you 
doing to make 
this year 
better?
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Getting Real Results!
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What we 
covered.
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Getting Real Results!
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Have More Questions?

Meet me over there!


