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Where the
Information
comes from
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Q&A After
Each Module
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Please stay for
the entire
presentation!




Flow of the Show

A lot of
Crazy
S%#&!
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Who 1Is Here? NI\MM"\U(\E) Grow Your Business ;

W \i\
Retailers?

Brand Mgrs Working for a MFG?
Pro/Aspiring Musicians, Artists, Producers?
Support Staff of any of the Above?

Government?
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Your Brand is only as strongas
your weakest link.

More often than not, this is

Marketing.
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ﬁﬂ@@b@@hg@h]sﬁ!iew Times vs. REACH

~an Pages can now Join Groups!

Posting Across Multiple Pages Simultaneously!

Hashtags Strategies: “Trending” no longer is the
trend!
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<! MAJOR CHANGEs TO
facebonk & !G!

Hashtags Strategies: “Trending” no longer is the
trend!
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Srearch for a “Generic” Hashtag
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Filter Results Links e Chs
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Here's Why It Doesn’t Work NAMM‘\U'(E) Grow Your Business

Examples of commonly used generic hashtags that do \\
nothing for your posts:

FITIHIT LUUVLNVTI L ID dl LLa rcuwe nailc. =" i}

27 mins - Paris, France -+ @ v G hrs - &Y
Here's my drumsolo from wednesday's live in .
#moellertechnique #drummers

#lazzdrummers #joemorello #buddyrich

Keep your headphones !! - #DrumSolo . s .
- P you P #daveweckl #vinniecolaiuta

#DrumVideo #DrumCam #GoPro

#Hero2018 #LiveConcert #LiveRecord #canopusdrums #aquariandrumheads
#DrumFamily #DrumCommunity... #drumeo #drumeo

3 Comments/2 Shares 7 Comments/2 Shares

©Dan Shinder
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Examples of commonly used generic hashtags that do

nothing for your posts:

—v Sunday at 7: 55 PM - Clearfield, PA -+ &

Been a few months since | got behind the kit. #chrisduarte #slides #rhumbablues #blues

Thought | would put something out for the FEo o
holidays. Here is a clip from a video | will #bluesrock #transcription #guitarpro

TRNPT NS I [ VY NY VNS Y W ORANNARS W AN W F R VI NANWE e

#animatedtab #improvisation #licks
#guitarapp #patreon

Holidays to all my friends and family #drum
#drumming #drumvideo #zildjian
#zildjiancymbals #dwdrums
#drumworkshop #remoheads #audix

#audixmics #shuremicrophones #sm57
#vicfirthsticks #promarksticks

#canonvideo #canonsl2 #studiodrumming O CommentS/O ShareS

#studiolife #youtube #christmas

4 Comment5/1 Shares ©Dan Shinder
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Here's How It DOES Work

TWO Main Benefits for Using #Tags Correctly: N \w

DISCOVERY ~ CAMPAIGNS
i\ Warehouse

SALE
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J ‘
V.l-;_“ 0/
[ (A SA\IE llP 10 86%
¢ \ “"'L
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Ends Morch 3ls1




Here's How |t DOES Work NAMM| U(L) Grow Your Business / \

ONLY use hashtags UNIQUE to YOU as a Brand: \ @
Band: The Nose Hair Bandits
Drum Talk TV #NoseHairBanditsTour
#dttvnamm18 #NoseHairBanditsNewRelease
Music Educator Retailer

#shinderdrumlessons H#EdsGuitarsFender
#shinderparadiddles #EdsGuitarsMarshall



Here's How It DOES Work

Users Click or Search Uniquely Branded #tag in

Y fre | @ Int | @ The | @ Dn| @ Bit | W Sin [ We | [} Dr

b facebook.com/search/tor

Marketplace

Filter Results
Photos
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Here's Ray Luzier with Dan at the
NAMM Show 2018!

Are you a Kom andior Ray Luzier fan?
f s0, when did you started listening to

Drum Talk TV

o == Here's Drum Talk TV Executive
Preducer Dan Shinder Live fro.

o L Drum Tak TV @ was e ﬁ Drum Talk TV

é Jun 10- @ - _..of Natural Acoustics Lab showing some cool
stuff for you to dig! #dttvnamm1s

©o%

@ Drum Talk TV

& __Dan Shinder at the NAMM Show 2018 with
the folks at Rotodrul #dihvnamm18

der Live from the NAMM Show 2D
Drums #dttvnamm18

n Shinder » Drummergirls United

h Thawsar on Drum talk TV!

DGU's own

o%0

@ Drum Talk TV
©0 -
Jun 24 - @ - . Milu Angelique at the NAMM Show 2018 with
Joey from DrumLite! #dttvnamm18

Riccardo Martinazzi » Made in Italy . UFIP-TAMBURO-DS-VIBE
1 ACUS

. NAMM 2018 Ro
rolla Thanks Bre

M intervists con Pepps

Drum Talk TV

@ ...Ray Luzier of Korn at the SABIAN booth

n Shinder » Drummergirls United during the NAMM Show 20181 #dttvnamm138

itney K S

HAMM

7 & - ... TV Executive Producer Dan Shinder with
Arron at the NAMM Show 2018! #dttvnamm18

- —  The Results

- ® reflect only
YOUR posts

for the User to

See

L @ - ...deing an interview with Jared Falk of Drumeo
at the MAMM Show 2018! Zditvnamm1&

QoW

@ Drum Talk TV
2ug 0 - @+ __Jon "Bermuds” Schwartz at the SABIAN booth
on the NAMM Show 2018! #dttvnamm18

ﬁ Drum Talk TV

- ... Producer Dan Shinder at the MAMM Show
2018 with Will Kennedy! #dttvnamm18 -

00%

@ Drum Talk TV
...Dan Shinder interview with Jost Nickel at the
w 2018! #dttvnamm13
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Link Like-Themed Posts Together w/ #Tags
DISCOVERY
- For the user,
@ T Results reflect
only YOUR posts

for them to See

©Dan Shinder
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Here's How It DOES Work NI\MM\U&T) Grow Your Business

Link Like-Themed Posts Together w/ #Tags I \w

_CAMPAIGNS

11 }f'l & You can
4 Yol - compare the
i et iy performance
of posts for a
campaign!

©Dan Shinder
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Here's How It DOES Work NI\MM\U&*) Grow Your Business

.

Search Your Branded #tag in ﬂ)lishing Tools \»

& C {t @& facebookcom/DrumTalkTV/publishing_tools/?section=PUBLISHED_POSTS&sort[0]=... €

n Drum Talk TV

Page Maotifications W Center
Tools
Creator Studio

Sound Collection

Are you an Aarcn Edgar fan? If you are 109K 176
not familiar with Aaron, this dude can n

SRS E At what age did you started to play drums 11.9K 250
or any other instrument? Here's Drum -
Drafts o
Expiring Posts In what ways do you seek to create your
unique 2ound a2 a drummer? Here's..

Videos ©Dan Shinder
www.smosmasterclass.com & www.socialmediamarketingformusicians.co 30



Here's How It DOES Work

Search Your Branded #tag |

Page Notifications B2 Insights

Tools
Video Library

Creator Studio

Sound Collection

Posts =

g
Scheduled Posts
Drafts

Jared Falk of Drumec on Drum Talk TV! 14,085
How do you leam drums? One on one le..

Here's Ray Luzier with Dan! Are you a
orn and/or Ray Luzier fan? If 50, when di...

Dave Simmons on Drum Talk TV! Here's 858
E@'D r‘?lgﬁm rrres-pundent Milu Angel

WWW.smosmasterclass.com & www.socialmediamarketingformusicians.com 31

Expiring Posts

[ ]

Video Library
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We will relate all
this to Instagram
INn @ moment

©Dan Shinder
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Instagram allows
up to 30 hashtags

Same rules apply:
Generic hashtags
will get you more
discovery

©Dan Shinder
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If you use all 30
they consider you
a spammer

©Dan Shinder
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Both Platforms
consider too many
tags “Digital Littering.”

Because ...

©Dan Shinder
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Algorlthms are in place to BUST YOU! w
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Algorithms are in place to BUST YOU! @

Your Posts Will Be Limited In Reach
You Will Get Less Engagement =
Less Comments and Shares
You Will Get Less Video Views
Less Followers on Your Page
It Defeats Every Reason You Are Posting
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Build Brand
Awareness
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@@
WHY?

Then they Buy
Hire
Sign-up
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Gettlng Rea| RGSUHS! NI\MMU(\;)GrowYour Business &

#donthashtagjusttohashtag

They are useless as “Decorations” or to
express how you are feeling that day
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TWO Main Benefits for Using #Tags Correctly: N \w

DISCOVERY ~ CAMPAIGNS
i\ Warehouse

SALE
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Getting Real Results!
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Getting Real Results! NAmm U
Where do you want to be?

I

& 4

_

Use Practices that Get Results

©Dan Shinder
www.smosmasterclass.com & www.socialmediamarketingformusicians.com 49



Getting Real Results! NI\MM\UW Grow Your Business £z

=

Stop Following Others Off the Cliff v

WWW.SmoSimdste
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What are you
doing to make
this year
better?



What we
covered.
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Have More Questions?
Meet me over there!
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