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Top 5 Website Mistakes



#1 – Unrealistic expectations

• If you have a brick & mortar store, a website can be a great 
complement to it

• It takes time & persistence to build an effective web presence

• You’ll miss out on roughly 25% of your potential business by 
not doing effective internet marketing

• Local customers interact with your website before coming to 
your store to purchase something



#2 – Poor Webpage Content

• Images
– Amateur

– Too big / Too small / pixelated

– Missing images

• Less-than-desirable font faces and font colors

• Out-dated information
– Calendars

– Products

– Sales











#3 – Not having a “Responsive” website design

• What is a “Responsive” Website?

Depending on the device

– Images display at different sizes

– Blocks of content reposition themselves

– Main Menus display fully on larger devices and shrink to smaller, 
touch-friendly buttons for smaller devices



#3 – Not having a “Responsive” website design

• Why are Responsive designs important?

– Google says about 60% of web traffic is from mobile devices

– Mobile-friendly sites – especially sites with Responsive Designs – are 
significantly favored in Google’s search results above all other sites

– This is a very rare thing for Google…they have specifically said they 
recommend responsive websites

– 10% increase in visitors to websites with Responsive Designs



#3 – Not having a “Responsive” website design

Example

http://www.musiciansupply.com/

http://www.musiciansupply.com/






#4 – Incomplete or outdated information







And Yet ….
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#5 – Not doing the basics of web marketing

• Do

– Basic Search Engine Optimization (SEO)

– Consistent Email Marketing

– Facebook Marketing

• Don’t (in most cases)

– Youtube, Twitter, Google+, LinkedIn, Blogs, Groupon, etc


