
 

5 Social Media Strategies to Grow Your Business 
Presented by Paul Myatt 



Stats… 

1.871 Billion Users 

87% use Mobile 

55% access everyday 

Source: Hootsuite  



44% Female Profiles 

54% Male Profiles 
Source: Hootsuite  





“We know that bootstrapping small business owners 
have to wear a lot of hats, and while leveraging social 
media is key to marketing, their website is a 
professionally branded, permanent place to direct 
traffic and fuel sales. In our opinion, focusing on email 
marketing to drive new leads to your eCommerce store 
is a more cost effective and efficient way to grow your 
business” - David Rusenko - Weebly Founder 









Social Strategy 

Facebook 

 

• Website 

• Book a trial 

• Email newsletter 





Read along with the notes… 

https://www.facebook.com/
groups/307727732986641/  

(https://goo.gl/PB7xdN) 

 

Or search: SocialMedia in 
groups 

https://www.facebook.com/groups/307727732986641/
https://www.facebook.com/groups/307727732986641/
https://www.facebook.com/groups/307727732986641/


Avatars… 



Questions 

• What do they desire or aspire to? 

• What are their fears, frustrations & 
challenges? 

• What do they read? 

• What social media are they on? 

 

 



• What are their concerns related to your 
product or service? 

• Where does this concern come from? 

• What goes through their mind when they are 
thinking of purchasing your product/service? 

 





Social Media Posting 
Monday Tuesday Wednesday Thursday Friday Saturday Sunday 

 
Post between 8am & 10am after kids go to school 

Post between 9am & 
11am or sometimes late 
Sunday afternoon 

How 
Learning 
Music 
Benefits 
YOU 

Something 
musical 
happening 
in the 
community 

Thought for 
the Day or 
Something 
funny 

Music 
Video 

How 
learning 
music helps 
kids at 
school 

Long read – 
usually 
educational 
not always 
music 
related 

Music 
Video 
longer 
thank 
Thursday 

Posts about clients ANY day and regularly 



Benefits of Learning Music 
Monday 
Reach: 23 Thursday 

Reach: 53 



Friday 
Reach 136 



Inspirational Posts 
Both Wednesday 
Both: Reach 100 



Long Reads 

 
Saturday 
Reach 230 

 
Sunday 

Reach 43 



Client 
Posts 







Social Posting Goals 

• Educational 

• Empowering  

• Entertaining 

 



Facebook Profile Posts 

• Professional 

• Non-political 

• No religious comments 

• Avoid negativity 





Facebook Groups 



Group Options 

#crispandclean 



Facebook Advertising 

• What is your: 

– goal? 

– message? 

– budget? 

• How can you measure the results? 



 





 



 



 





Results 

42 Enquiries from Facebook, 53% of Enquiries of the 28 enrolments 



Financial Result: 

$743.83 investment 

delivered approximately 

$6,256.17 bottom line profit 

If student stay longer than 2 terms that profit increases 



5 Social Media Strategies 

• Know who your clients are 

• Be real with your posts… build trust 

• Facebook groups for existing clients 

• Facebook Adverts 

• Ensure your profile is professional 



Facebook Group Info 

Thank you 

https://www.facebook.com/
groups/307727732986641/  

(https://goo.gl/PB7xdN) 

 

Or search: SocialMedia in 
groups 

https://www.facebook.com/groups/307727732986641/
https://www.facebook.com/groups/307727732986641/

