i . Visual Identity on Instagram

RECOGNIZABLE
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THIS WILL GET YOU MORE LIKES

this presentation will not
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RANDOM ACTS OF KINDNESS?
YES!!

RANDOM ACTS OF MARKETING?

NO!!



THE KEY TO ORGANIC SOCIAL MEDIA SUCCESS

Add value.
Be consistent.
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~ GUIDELINES

CAPTURE -
SUBJECT MATTER |
EDITING
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ELEMENTS OF
VISUAL IDENTITY
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NA‘LITY
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@reebokwomen
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18 ELEMENTS

Tonality
Light/Dark
Color
Saturation
Perspective
Contrast
Composition
Focus
Hidden gems

10.

11.
12.
13.
14.
15.
16.
17.
18.

Humanity/Lack thereof
Organization/Chaos
Clutter/Clear-simple
Clean/Dirty
Aspirational/Relatable
Candid/Posed
Amateur/Pro

Text

Photos/Graphics
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 Visual identity matters
* Create your guidelines
* Make beautiful images!
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