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Overview

Make your social pages business pages

Not everything I say is foolproof



Facebook Tips

Rather than links, do uploads

• Bigger reach

• Automatically play when scrolling through feed

Beginning should be eye-catching

• Engaging thumbnails

Put text on videos where you see fit

Much easier for people to share your videos





Instagram Tips

Interesting thumbnail

Have an overall theme/look

Post original content as often as possible

Less stock photos, more organic photos

Try LinkTr.ee for links in your bio

Keep your video quick, exciting and concise





Instagram Story Tips

24 hours = no pressure!

• Have fun with it

• In The Moment

Take video stories of interesting events/trips for Highlights

• Save collection of trips like factory tours, events or NAMM shows

Share customer videos





IGTV Tips

YouTube for Instagram

Upload from computer, not phone (unless it’s vertical)

Make the thumbnail standout

Share 1-minute preview to IGTV

Make an engaging video





Twitter Tips

Use as a “link out” platform

Make trailer-style videos





Making Videos for Social Media

Make one video that can be repurposed

• 30-second – 1-minute version for Twitter/Instagram

• Full video for Facebook/YouTube/IGTV

One video should do the trick; don’t overexert yourself



In Closing…

What’s your vision?

Don’t assume the customer’s need; look at your results

You don’t have to use all socials

Use insights and comments to your advantage

Have fun!


