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• World’s forefront blogger on Instagram marketing

• Top 10 Social Media Blog

• Social media consultant for businesses from 

entrepreneur to global organizations

• Featured in Inc., Yahoo Finance, Fox News, The 

Verge, AdEspresso, CBS Radio LA, Social Media 

Examiner, and more!

• Author of “Instagram for Business for Dummies”, “The 

Ultimate Beginner’s Guide to Instagram” and “Stop 

Guessing: Your Step-by-Step Guide to Creating a 

Social Media Strategy”
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Every Post Should Have a

Purpose
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What is your

Why?
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Educate, entertain, and provide value –

don’t sell, sell, sell
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Facebook Captions that Work
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• Positive language

• Avoid salesy verbiage

• Use photos instead of 

link previews
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Entertainment



@jenns_trends

Education
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Edutainment
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Facebook Live Video 
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• Gets more priority in the Facebook feed

• Record up to 4 hours but aim for 10-20 minutes

• Drives more engagement than regular videos

• Shows real expertise and personality

• Transparency 
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• Answer questions your audience has

• Answer questions your audience should know

• Provide behind the scenes access

• Showcase products or services

• Host music sessions
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• Promote the live video in advance

• Tell people what to expect

• Use ecamm or Belive.tv to bring on guests
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• Done is better than perfect

• Don’t worry about all the fancy tech – just go live with one 

button

• Practice before you go live – learn your angles and lighting

• Be someplace quiet and/or use a microphone

• Have someone ask you questions or talk to them behind the 

camera

• Don’t use a script – but have a general outline
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Facebook Groups
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• Get customer feedback & market research

• People feel safe and more likely to engage

• Groups currently get priority in the feed

• Engagement is significantly higher in well-managed groups



@jenns_trends

• Groups can be Public, Closed, or Secret

• Public – anyone can see and join

• Closed – anyone can see details but must 

request to join and see content

• Secret – only those invited to the group can 

see any information 



@jenns_trends

Make it about 

your target audience 
– not your company
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• Set group rules and guidelines

• Moderate the group and be actively engaged

• Provide challenges or “homework”

• Share links and resources

• Offer exclusive access and rewards

• Avoid selling in the group – use it as a lead gen tool
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Facebook Events 
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• Friends see when people respond to events –

more views and exposure

• Interested users get reminders of upcoming 

events

• Updated photos and details appear in the 

feeds of those attending or interested
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• Create events for anything!

• Events can be singular, recurring, or multi-day 

events

• Write a detailed description, including prices, 

hours, links to tickets, etc.

• Use a Facebook recognized venue/location if 

possible

• Use keywords for tags in search
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Going Forward…
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• Focus more on community and less on sales

• Provide customer service

• Create visual and video content

• Authenticity and transparency – flaws and all
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• www.jennstrends.com

• @jenns_trends

• jenn@jennstrends.com


